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ABSTRAK 
 
 
Fadillah Ananto, D1215020, NEW MEDIA DAN FENOMENA 
SELEBGRAM: Studi Resepsi Remaja di Kalangan Followers Instagram 
@awkarin Terhadap Fenomena Romantic Relationship dan Hedonisme Pada 
Konten Instagram @awkarin, Skripsi, Jurusan Ilmu Komunikasi, Fakultas 
Ilmu Sosial dan Politik, Universitas Sebelas Maret, Surakarta, November 
2017. 
 
Pada pertengahan 2016, muncul sosok selebgram remaja bernama Karin 
Novilda atau dikenal dengan sebutan Awkarin. Di Instagram, Awkarin kerap kali 
mengunggah foto maupun video keromantisan bersama kekasihnya yang 
menggambarkan adegan seperti berpegangan tangan, berpelukan, dan bahkan 
berciuman. Selain itu, Awkarin juga mengunggah foto maupun video kehidupannya 
yang mengarah kepada perilaku hedonisme. Di akhir tahun 2016, KPAI dan 
Kominfo menegur Awkarin karena caranya berekspresi di luar batas nilai dan 
norma sosial. 
Namun setelah mendapat teguran, perilaku Awkarin di Instagram tidak 
berubah dan kerap kali kembali mengunggah konten-konten tersebut. Bahkan 
jumlah pengikut (follower) Awkarin di Instagram terus bertambah, hingga sampai 
saat ini mencapai lebih dari dua juta akun. Penelitian ini bertujuan untuk 
mengetahui resepsi remaja di kalangan followers Instagram @awkarin terhadap 
fenomena romantic relationship dan hedonisme pada konten Instagram @awkarin.  
Penerimaan remaja dianalisis menggunakan studi resepsi khalayak milik Stuart 
Hall. Decoding adalah bagian terpenting dalam studi resepsi, yakni proses 
bagaimana khalayak memaknai sebuah ideologi dominan atau aktif menciptakan 
makna atas apa yang dikonsumsinya di media. Sehingga menempatkan khalayak 
dalam posisi dominant-hegemonic position, negotiated position, dan opposition. 
Metodologi dalam penelitian ini adalah deskriptif kualitatif dengan teknik 
pengumpulan data wawancara mendalam dan studi kepustakaan. Wawancara 
dilakukan terhadap enam informan dari pengikut (follower) Instagram @awkarin 
dengan kriteria yang telah ditentukan (purposive sampling). 
Berdasarkan wawancara mendalam peneliti dengan enam followers Instagram 
@awkarin, maka menghasilkan penerimaan yang berbeda dari para informan, yakni 
dua orang informan berada pada dominant-hegemonic position, sedangkan tiga 
orang informan berada pada negotiated position, dan satu orang informan berada 
pada oppositional position. Posisi decoding tersebut dipengaruhi oleh pengalaman 
masa lalu, persepsi, dan pemikiran. 
 
Kata Kunci: Analisis Resepsi, Decoding, Khalayak, Media Baru, Media Sosial,  
 Instagram, Awkarin 
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ABSTRACT 
 
 
Fadillah Ananto, D1215020, NEW MEDIA AND SELEBGRAM 
PHENOMENON: Reception Study of @awkarin’s adolescent followers towards 
the Phenomenon of Romantic Relationship and Hedonism On  @awkarin’s 
Instagram Content, Thesis, Department of Communication Studies, Faculty of 
Social and Political Science, Sebelas Maret University, Surakarta, November 
2017. 
 
In mid 2016, the emergence of an adolescent selebgram named Karin Novilda 
or known as Awkarin. In social media Instagram, Awkarin often uploads photos 
and romance videos with her boyfriend depicting scenes such as holding hands, 
hugging, and even kissing. In addition, Awkarin also uploaded photos and videos 
of his life that led to the behavior of hedonism. At the end of 2016, KPAI and 
Kominfo warned Awkarin because her way of expression does not conform to social 
values and norms. 
However, after a meeting between Awkarin and KPAI and Kominfo, Awkarin's 
behavior on Instagram did not change and re-upload content that was considered 
contrary to the national identity. In fact, the number of Awkarin's followers on 
Instagram, is growing daily, to date reaching over two million accounts. This study 
aims to determine the reception of @awkarin’s adolescent followers towards the 
Phenomenon of Romantic Relationship and Hedonism On @awkarin’s Instagram 
Content. 
Stuart Hall’s udiences reception studies are used to see the reception of 
adolescent. Decoding is the most important part of reception studies to see the 
process of the dominant ideology meaning from the audiences and the audiences 
are considered to be actively creating meaning over what they consume in the 
media. So put the audience in the position of dominant-hegemonic position, 
negotiated position, and opposition. The methdology is descriptive qualitative 
research, through data collection technique indepth interview and document study. 
Interviews were conducted on six informants from followers of Instagram 
@awkarin with predetermined criteria (purposive sampling).  
Based on in-depth interviews of researchers with six followers Instagram 
@awkarin resulted the different meaning from the informants and three decoding 
positions. Two informants are in dominant-hegemonic position, while three 
informants are in negotiated position, and one informant is in oppositional position. 
The position of decoding is influenced by past experiences, perceptions, and 
thoughts. 
 
 
Keywords: Reception Analysis, Decoding, Audience, New Media, Social Media,  
      Instagram, Awkarin 
 
 
